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SOCIAL MEDIA BEST PRACTICES 

 
Using social media for church communications is a great way to meet people where they are. When 
properly executed, social media strategies can increase your visibility and help you draw in new 
demographics.  
 
What’s Out There?  
A few of the most popular social media options are:  

• Facebook – A social networking website that allows groups and individuals to maintain and 
update profiles and to interact with other groups and individuals.  

• Twitter – A website enabling members to send text‐based posts, or “tweets,” of up to 140 
characters.  

• Blogs – A website whose primary function is to serve as an online diary; typically allows 
reader comments.  

• Pinterest – An image-based social media tool that allows you to curate and collect content 
from other websites.  

• Instagram – Another image-based tool that’s focused on sharing photos.  
• Google+ - Essentially Google’s version of Facebook, with the added plus of Google Hangouts, 

a tool that allows video conferencing for free for up to 10 people.  
 
General Best Practice Tips  

• Find a healthy balance for frequency of communication: People might be interested to read a 
couple tweets each day, a few Facebook posts each week or two blog posts each week. You 
need to find that middle ground of frequency that works for your readers. If you don’t 
communicate frequently enough, your visibility drops and people’s interest level in you might 
drop. If you communicate too frequently, you can have the same effect.  

• Publish content that is exclusive and overlapping: It’s nice to draw‐in users to your social 
networking by providing content that is exclusive to that media – a photo album on 
Facebook, for example, or a special announcement on Twitter. Just make sure that your 
regular announcements, updates and newsletters also get their fair share of social media 
coverage.  

• Get your name out there: Interact with other churches and dioceses social media profiles to 
increase your visibility.  

 
Twitter  
The following content was provided courtesy the Episcopal Church Center.  
 
Twitter posts (tweets) are limited to 140 characters including spaces. Why?  

Short Message Service (SMS) is the text communication service component of phone, Web 
or mobile communication systems, using standardized communications protocols that allow 
the exchange of short text messages between fixed line or mobile phone devices. SMS has a 
limit of 160 characters. Twitter set the 140 limit to allow for some buffer space.  

 
Clear language rather than vague literary headlines are preferred. Why?  

Entice readership with clarity.  
  
Tweets should never be a link only. Why?  
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There is no reason for anyone looking at a twitter timeline to click on a link without any 
accompanying text headline/description.  

 
Mentioning other Twitter accounts in your tweets IS COOL! Why?  

These Twitter accounts will see that they have been mentioned by your tweet. This is always 
appreciated and a great way to build your Twitter community. Example:  
 
New video from @SmithsonianMag shows the work weʹre doing in Haiti to help  
restore & preserve priceless artworks http://ow.ly/2rRuT  

 
Use the link shortener service. Why?  

With only 140 to play with, it’s essential that a link shortening service be used. Bit.ly and 
tiny.cc are two popular options. Simply paste a link on the shorten page and click on the 
“click to copy” link. With the link copied, you can paste it into a tweet, saving many 
characters in the process. All shortened links will be saved and can be tracked and analyzed 
there.  

 
Say “thank you” or somehow acknowledge supporters and new follows. Why?  

Others “tweeps” may either “mention” or re‐tweet your tweets. When this happens, it’s 
good‐form to say thanks by mentioning them back. As you gain new followers, welcome 
them with a thank you.  

 
Respond to questions. Why?  

People will ask questions relating to your posts or completely random topics. Not  
responding is not an option. This is not what social media is about.  

 
Sample tweets  

• More new follows, welcome! @sojack @tenacemusek @luizcaetanogt @LGBTProgress 
@father_so @day1online @StElizRoanoke  

• RT @EpiscopalRelief: Today is #WorldHumanitarianDay ‐please pray for aid workers 
worldwide who serve those most in need.  

• 5 years after Katrina, oil spill worries mix with memories http://iam.ec/961uV9  
• Bulletin inserts for Aug. 22 describe interfaith efforts at Faith House Manhattan 

(@FaithHouseNOW) http://iam.ec/cgR4VW  
  
Facebook  
The following content was provided courtesy the Episcopal Church Center.  
 
No personal info  

Besides your name, do not include such personal information as your address or phone 
number. This is a public Web site, and any information may be linked to your name and 
published on the Internet.  

 
No selling  
Do not market your wares here, no matter how useful or wonderful.  
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Be nice  
A church’s Facebook page should be a safe place to engage in conversation. Remind visitors 
that yours is a church page, and a place for fellowship. Show tolerance for divergent 
opinions. No personal attacks or insults.  

 
Page Best Practices 

Create and post content worth sharing – content that people will share with their friends. 
Join the conversation. Answer questions, comment when necessary. Use tools to increase 
relevance Make your website more social: Use “Like” boxes, Facebook connect and other 
tools on your website. 

 
Blogs  
Some of the most popular blogging tools are Wordpress, Blogger and Typepad. All are free and easy 
to use. While blogs originated as a form of public online diary log, today they take many different 
forms. In fact, some churches use blog platforms for their entire websites. Make sure to post 
frequent updates, invite reader comments and respond to comments, too.  
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Safety Precautions 
The following content was provided courtesy the Diocese of Connecticut, with their permission.  
 
General Information about Digital Communications  

• All communication sent digitally (e‐mail, social networking sites, notes or posts, etc.) is not 
confidential and may be shared or reposted to others.  

• Interactions in the virtual world need to be transparent, as a window in the door provides 
transparency in the physical world.  

• In the virtual world, healthy boundaries must be adhered to as they are in the physical world. 
• In the virtual world, “friend” can mean anyone with whom you are willing to communicate 

through that medium.  
• Laws regarding mandated reporting of suspected abuse/neglect/exploitation of children, 

youth, elders and vulnerable adults apply in the virtual world as they do in the physical 
world.  

 
Recommended Practices and Guidelines for Interactions with Children and Youth  

• Adults who minister to children and youth are strongly encouraged to set very stringent 
privacy settings on any social networking profile. Individual personal profiles are to be used 
to interact with real friends, family and peers. Adults should not submit “friend” requests to 
minors or youth. Youth may not be able to decline such requests due to the disparity of 
power between youth and adults. Youth may ask to be “friends,” and adults should discern 
the level of contact they want to maintain with youth prior to responding to these requests. 

• If an adult chooses to accept friend requests from minors or youth who are associated with 
their community of faith, other adult leaders must have full access to all aspects of that 
adult’s profile and correspondence.  

• Adults who want to connect via a social networking site with youth to whom they minister 
are strongly encouraged to set up a closed group account that youth may join. Youth 
requesting to “friend” an adult can then be invited to join this group rather than be accepted 
as a friend on an adult’s personal profile account. The purpose of these two separate 
accounts/profiles is to create a line of privacy and maintain healthy boundaries with youth 
and real family, friends and colleagues.  

• Any material on any site (whether affiliated with the church or not) that raises suspicion that 
a child has been or will be abused/neglected/exploited should be immediately reported to 
the proper authorities.  

• Groups should have at least two unrelated adult administrators as well as at least two youth. 
• Closed groups, but not “hidden” groups, should be used for youth groups.  
• Invitations to youth to join the group should be made by youth administrators, unless a youth 

previously asked an adult administrator to invite him/her to join the group.  
• Behavioral covenants should be created to govern what content is appropriate and 

inappropriate for an online youth group.  
• Any material on any site (whether affiliated with the church or not) that raises suspicion that 

a child has been or will be abused/neglected/exploited should be immediately reported to 
the proper authorities. If the material is on a church‐affiliated site, that material should be 
documented for church records and then removed from the site.  

• Inappropriate material that does not raise suspicion that a child has been or will be 
abused/neglected/exploited should immediately be removed from the site.  
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• Any content that details inappropriate behavior (outside of the bounds of the established 
behavioral covenant) during a church‐sponsored event or activity should be addressed by 
adult youth leaders and parents.  

• Social networking groups for youth should be open to parents of current members.  
• Adult leaders of youth groups and former youth members who, due to departure, removal 

from position, or are no longer eligible because they “aged‐out” of a program should be 
immediately removed from digital communication with youth groups via social networking 
sites, list serves, etc.  

 
Recommended Practices and Guidelines for Interactions with Adults  

• Clergy are strongly encouraged to set privacy settings on any social networking profile to 
shield both adult and youth members from viewing content that may private.  

• Individual personal profiles of clergy are to be used to interact with real friends, family and 
peers. Clergy should not submit “friend” requests to parishioners and others to whom they 
minister. The disparity of power may not give the other person the ability to decline such a 
request.  

• Clergy who want to connect via a social networking site with parishioners are strongly 
encouraged to set up a group account that all parishioners may join. The purpose of having a 
personal profile and parish group is to create a line of privacy and maintain healthy 
boundaries with parishioners and real family, friends and colleagues.  

• Clergy should consider the impact of declining a “friend” request from parishioners. These 
encounters may create a tension in “real world” relationships. Clergy can direct “friend” 
requests from parishioners to the parish’s group page.  

• Clergy who work directly with youth are encouraged to establish church‐sponsored digital 
communications groups to maintain contact with youth members.  

• When a cleric’s ministry at a parish or other ministry setting ends, the cleric should remove 
parishioners as “friends” or contacts in all forms of digital communications.  

 
Recommendations for Digital Communications and Content  
 
Behavioral Covenants  

• Covenants should acknowledge that materials posted on church‐sponsored sites (and/or 
group pages) are not confidential.  

• Covenants should acknowledge that content deemed inappropriate will be removed from 
the site or group page.  

• Covenants for communities of faith should address appropriate language; eligibility of 
membership; how photos may be tagged; appropriate and inappropriate behavior; and 
compliance with mandated reporting laws regarding suspected abuse.  

 
Recommendations for Video Chats, Blogs or Video Blogs  

• Adults should refrain from initiating video chats with youth.  
• Participants in a video chat or blog should consider what will be shown in the video such as 

their surroundings, their clothing/state of dress, etc.  
• All transcripts of online text chats, video chats, blogs or video blogs should be saved when 

possible.  
• All clergy and adults engaged in ministry with youth should consider the content and nature 

of any post that will be read by or visible to youth. Your voice is often considered the voice of 
the church.  
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Recommendations for Publishing/Posting Content Online  
• Congregations must inform participants when they are being videoed.  
• Any faith community that distributes video of its worship services or activities on the Web or 

via other broadcast media must post signs that indicate the service will be broadcast.  
• All communities of faith should take care to secure signed photo release forms from 

parents/guardians of minor children who will or may participate in activities that may be 
photographed or videoed for distribution.  

• Photos that are published on church‐sponsored sites should not include full name or contact 
information for minor children or youth.  

  


