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SEARCH ENGINE OPTIMIZATION PRIMER 

 
This is an extremely brief introduction to a large and complicated field. Be sure to investigate the 
recommended resources if you’re interested in learning more about search engine optimization.  
 
What is search engine optimization?  
Search engine optimization (SEO) is the process of modifying your website to improve the visibility 
of your site. This can involve the addition of keywords, reorganizing the site or restructuring your 
URLs. Many corporations hire professionals whose primary role is to optimize their Web sites. With a 
few tips, though, churches can improve their sites and visibility.  
 
How do I do the keyword research?  
Creating and using unique and accurate keywords is one of the most important parts of SEO. Your 
website should have analytics tools that show you the number of people visiting your site and what 
search terms they’re using to find your site. If you don’t have analytics tools, sign up for Google 
Analytics – it’s free, easy‐to‐use and robust. For example, you might find that people are using the 
words “Episcopal church in Virginia” to locate your site. That might be one of your SEO terms.  
 
What SEO language do I need to know?  
The Meta Title is the clickable link in the search engine results. It also displays in the very top of the 
browser window. The most important keyword phrases should be placed here, totaling no more 
than 66‐70 characters, including spaces. Titles should be unique and accurate.  
 
The Meta Description is a 1‐2 phrase summary (no more than 150 characters) of the content on a 
page. This is the blurb that appears on the search engine page.  
 
Other terms:  

• Meta Keywords – 5‐10 Keywords that show up on the page that are most important, 
separated by commas  

• Alt/Title Tag – usually same as Meta Title but with a few variations, typically shorter  
• Footer Text – usually same as Meta Title and alt/title, but you can reword the sentence  

  
How do I enter these terms in my Web site?  
Many churches will use web software or content management systems that provide fields in which 
to enter these terms.  
 
If you’re familiar with HTML code, you can enter these tags yourself.  
 
Exclusive to Web Solutions clients: Users with SEO administrative privileges can enter these terms 
using the Bulk SEO tool on your administrative dashboard. You will also see an SEO tab with all of 
these corresponding fields (meta title, meta description, etc.) on every edit screen, where you can 
enter your keywords.  
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What are some rules to follow for SEO?  
• Create separate keywords and optimize each page of your site for the best results.  
• Be consistent in your keywords and phrases.  
• The broader the keyword, the more competition there is for it.  
• Make sure your URLs are simple to understand: stswythens.com/worshiptimes is preferred 

over stswythens.com/wrshp_Sun_a.m. The URL is displayed in the search result, so it should 
be recognizable.  

 
Where can I look for help?  
Google offers two free resource guides that are very helpful to churches looking to improve their 
Web ranking and focus on SEO. Some of the content is rather advanced, but each document contains 
a few basic guidelines that are truly helpful.  

• Google Webmaster Guidelines, http://www.google.com/webmasters/  
• Google’s SEO Starter Guide 


