
 

St. Mary’s Episcopal Church  
Arlington, VA 

Communications and Marketing Manager 

St. Mary’s Episcopal Church in Arlington, Virginia, is a vibrant, open and welcoming 
community that seeks to worship Christ, love our neighbors and serve the poor in our 
midst. This robust, engaged and continuously growing parish seeks to hire a new leader 
for communications and marketing. This individual will play a vital role at the parish, 
leading programs and activities to build awareness for and encourage engagement in 
Church services, outreach, events and programs, as well as to tell St. Mary’s unique 
story in the community and vision for the future.  

The Communications and Marketing Manager is a highly visible role in the Church 
community, working closely with the Rector, the Rev. Andrew T.P. Merrow, and reporting 
directly to the Administrator, Elizabeth Bruington. Ideal candidates will be exceptional 
communicators, as well as highly creative, energetic and technically savvy.  In addition 
to a broad spectrum of marketing and communications responsibilities (positioning/repu-
tation building, storytelling, media, internal engagement, digital/social, etc.), this individ-
ual will be responsible for coordinating (either directly or through others) the livestream-
ing and recording of Sunday services and managing all audiovisual projects. The ideal 
candidate will be a true team player who is willing to jump in and manage everything 
from strategic communications counsel and positioning to website updates and video 
production/editing.    

The Communications and Marketing Manager will be part of a small, tight-knit “family” of 
full-time staff at St. Mary’s. These are individuals who feel a connection to God and the 
church, and possess an innate ability to build relationships with people. Like them, the 
ideal candidate for this role will possess knowledge of the church or a demonstrated 
willingness to learn about the church and must exhibit kindness and compassion to-
wards others, which is the nature of ministry. The Communications and Marketing Man-
ager will interact regularly with the broader parish membership and listen intently to their 
needs and thoughts. 

This role is intended to be a 40 hour work week, but there is some flexibility to the 
schedule, and work time will include many Sunday mornings.  

Responsibilities 

• The position requires competency in communications (written and verbal); ability to 
understand, delegate and use technology; creativity of thought using vision and 
strategy along with good organizational and team skills. 



• Oversee regular evaluation of the quality and effectiveness of church communication 
channels and vehicles, and develop and implement plans for improvement.  

• Develop, implement and refine communication and marketing strategies for St. 
Mary’s and present annual communications plan each program year.  

• Promote church events, such as music events, Adult Forums and Mission Talks se-
ries, and when appropriate develop, capture, share content, and promote to media 
and community outlets.  

• Capture Sunday services via live-streaming platform. 

• Provide overall A/V technical guidance, leadership and production 

• Lead and train teams of volunteer technicians 

• Record (video and audio) worship services for our internet broadcasts 

• Direct management of A/V quality during worship services and other major events 

• Edit and publish Sunday service videos for posting on website. 

• Update and maintain the website on a weekly basis or more frequently if needed. 

• In collaboration with Clergy and Co-administrators and Ministry leaders, plan, write 
and produce Annual Report. 

• Create and implement a plan to help welcome newcomers and get them involved in 
the church. 

• Design, maintain, and refresh materials for print including seasonal brochures, new-
comers welcome packet and other church materials. and ensure that they are up-
dated, as needed. 

• Monitor and post content (church events, news, photos, sermons, Virginia and na-
tional Episcopal news and videos) on St. Mary’s Facebook. 

• Manage main hall bulletin board; recruit and direct volunteers on their maintenance. 

• Develop and manage the communications budget, in partnership with Finance Man-
ager. 

• Regularly attend worship services and share in the culture of St. Mary’s. 

• All other duties as assigned by the Rector. 

Requirements 

• Minimum 3 years experience in the communications/marketing field. 



• Bachelor’s degree or equivalent. 

• Familiar with technical platforms - YouTube, web portals, A/V equipment, etc. 

• Proven video editing skills and experience with editing software. 

• Proficiency in MAC Final Cut Pro, ProPresenter, and ProTools or equivalent. 

• Strong communication and leadership skills. 

• Experience managing and updating a website and social media channels. 

• Exceptional written and verbal skills. 

• Designing/developing marketing and promotional materials. 

• Must demonstrate professionalism and courtesy in all interactions with team mem-
bers, media, community leaders and others. 

• Must pass criminal, financial and sexual misconduct background checks. 

  

Please send your resume and cover letter to office@stmarysarlington.org.  

A writing test may be administered to candidates who advance in the process.

mailto:office@stmarysarlington.org

